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Abstract

Purpose: This study examines the effect of corporate social responsibility (CSR) on organizational reputation,
with employee perception as a mediating mechanism, in the General Directorate of Cooperatives, Labour and
Social Welfare of Mazandaran Province, Iran. Method: The study is applied in purpose and descriptive-survey
in design. The statistical population consisted of 370 employees, from whom 189 respondents were selected
using Cochran’s formula for finite populations and simple random sampling. Data were collected through a
standardized questionnaire using a five-point Likert scale. Content validity was assessed by academic experts,
and internal consistency was examined using Cronbach’s alpha. The alpha coefficients were 0.897 for CSR,
0.867 for organizational reputation, and 0.872 for employee perception. Structural relationships were tested
using partial least squares structural equation modeling (PLS-SEM) with SPSS and SmartPLS. Findings: CSR
had a significant positive effect on organizational reputation (=0.869, t=5.879, p<0.001), on employee



Georgia-Thilisi

ICMEAB
2026

SN 9 (8 Il cOLSI i e 3O (990 (S L 9 3 (MO Lomd il ST Loned gaw o)

www.icmeab.ir uLu.u:JS lsllas g male o lall Qﬂ._u.__,p;lST— 1ol Js= g PV —uLl.A.u.?JS
info@icmeab.ir
18 September 2026 -TBILISI GEORGIA

perception (B=0.956, t=12.598, p<0.001), and employee perception had a significant positive effect on
organizational reputation (=0.827, t=3.180, p<0.001). The indirect effect of CSR on organizational reputation
through employee perception was also significant (8=0.476, z=5.994, p<0.001), supporting partial mediation.
Conclusion: In the studied organization, CSR is associated with organizational reputation both directly and
indirectly through employee perception. The findings highlight the importance of considering employees’
perceptions when translating socially responsible organizational practices into reputational outcomes.

Keywords: Corporate social responsibility; Employee perception; Organizational reputation; Public
organization; Mazandaran
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